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ABSTRACT

Ramos, Furtune Grace and Tindoc, Ariel (2025). ASSESSMENT OF
GASTRONOMIC _AUTHENTICITY, SERVICE QUALITY. AND
TOURIST MOTIVATION AMONG_FOOD ESTABLISHMENTS IN
PAGADIAN CITY. Unpublished Bachelor’s Degree School of Business and

Management, JH  Cerilles  State  College,  Pagadian  City.

MARICAR P. ON, PHD-IHTM

Adviser

This study evaluated the perceived gastronomic authenticity, service quality,

and tourist motivation in chosen food outlets in Pagadian City. Utilizing a structured
questionnaire, the research followed a quantitative descriptive correlational design. Out
of 291 tourist respondents surveyed at selected restaurants, nine responses were
removed as outliers, leaving 282 valid responses for analysis. Descriptive results
indicated that both service quality and tourist motivation received the highest average
scores (M = 4.29), with gastronomic authenticity slightly lower (M = 4.22); all were
rated as "strongly agree." Pearson correlation analysis demonstrated a strong,
significant positive relationship between gastronomic authenticity and tourist
motivation (r = 0.823, p = .000), as well as between service quality and tourist
motivation (r = 0.860, p = .000). The findings suggest that while authentic cuisine is
important, service quality appears to have a somewhat stronger influence in motivating
tourists to visit food establishments in Pagadian City.
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